A study on how Digital Natives watch TV programs

Makiko Omokawa



The Digital Natives, most of them were born in the last decade of 20th century. It was
the same time when the personal computing was grown up, and the Internet was
started to expand into the homes. Within great deal of the Internet services, they often
access Youtube.com and Nikonikodoga (nikovideo.jp). Besides, 40.9% of them watch a
lot of TV programs on the websites. Moreover, they watch the one-segment
broadcasting in their own rooms, in the bathrooms, and the out side of homes. Even
though the Digital Natives don't like the broadcasting, they enjoy TV programs
without advertisements. While advertisements are broadcasting, 47.0% of them swich
to writing emails or to access the Internet, and 36.4% of them start chatting with
others.

Digital Natives in Japan often try to get thier friends' opinions. For example, 62.1% of
them disclose their diaries on the Internet, so they expect friends to read and post
comments on them as soon as possible. They pay attention to each other’s behaviors
through the Internet, anytime and anywhere. Paying attention to others is more
entertaining activities for them than watching TV programs, because information
about the close persons is considered of value for them.

Digital Natives' behaviors seem to a signal of the end of the broadcasting era. But TV
model crumbles at its foundation steadily since 1980's. The Japanese has shortened to
watch TV in those days. At the same time, many Japanese cut commercials off by using
the videocassette recorders, as well. The Digital Natives just make sure the situation
mentioned above.

Today, the broadcasting is weaken its effectiveness; therefore, TV providers should use
the full power of the Internet, because Digital Natives accept the Internet is a platform
of all information instead of mass media. In addition, advertisers become to shift from
mass media to the Internet, too. It means that we might watch many contents through

the “Wii” in the not-so-distant future.
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